RepScan: a startup to democratise the right to remove content from Internet

· It can be very hard to take control of what is being said or shown about a person once that data is online. False online reputations have harmed many citizens and professionals when trying to finding a job, reorienting their career, doing business or simply safeguarding their right to privacy and self-image and their right to be forgotten.

· RepScan allows people to detect, keep record and eliminate unwanted content about them.

Barcelona, January 19, 2021– Who hasn't heard a story about someone uploading a humiliating photo of a young man during a party and that same picture popping up years later, when he is looking for a job? Or a different but similar case; a person accused of a crime is acquitted in court, but all the comments about him stay online, leading to him having to close his bank accounts, being denied loans and losing his clients. It may also happen to parents who have to watch how pictures and videos of their son or daughter being bullied are shared online, adding cyberbullying to physical bullying. Or a young woman who has to live with the fact that an older boyfriend published an intimate picture of her on social networks, forums, web pages and does not know how to do to get rid of it.

A lot of people around the world face similar situations every day. They don't know how to regain control of their online reputation and feel that the content showing - which has been uploaded without their permission - is ruining their lives. 

RepScan (https://www.repscan.com) was born to help solve these problems. This Barcelona-based startup allows people to detect and keep track of that kind of content,  and offers solutions to delete unwanted data like photographs, videos and false information. 

Every single day, more and more HR managers are searching the Web for job candidates. Online reputation can be key to getting a loan, a visa or attracting clients. Hence, it is key to be able to delete false or illegal content from the Internet. 

“Before RepScan, people did not have control over things that were said about them or showed up online. This has harmed many people, both in their personal and professional lives,” explains RepScan CEO Josep Coll, adding “With RepScan we are going to democratise the right to remove content from the Web. We want to be the Robin Hoods of digital reputation”.

Up until now, those wanting to remove online content had to make a legal claim and file a lawsuit. Not only did it prove to be a very long process; it was also very expensive. RepScan uses its own technology, allowing for a quick, legal and economic way to delete unwanted online content.

RepScan is based on a SaaS (Software as a Service) model through which people can hire the RepScan Alert service. This will notify them every time new negative content shows up online and allow them to remove it from their mobile phones. It will also let them follow up on that data in real time. 

RepScan also offers an alert service for urgent cases, covering users 24 hours a day, 365 days a year, because the first moments are key to stopping the distribution of negative content online.

Users will only be charged if the unwanted content is finally eliminated. 

“People cannot wait weeks, months or years to remove negative content from the web. RepScan was born with the aim of erasing this content in a few hours ”, says Coll. 

“People have rights but they don't know how to exercise them. We have come to solve the problem of online reputation and, what is more, to solve it in less than 72 hours”.

Three experienced entrepreneurs at the helm

RepScan was founded by three experienced entrepreneurs with a strong background in the world of international start-ups: Josep Coll, Alejandro Castellano and Coque Moreno.

Their aim is to make RepScan a global benchmark for anyone wishing to detect signs of bad online reputation and delete all unwanted content. 

RepScan CEO Josep Coll lawyer specialised in intellectual property and a teacher at the University of Girona. In 2011, he was saddened to see how cinemas and bookstores were slowly shutting down and noticed how a new world of parallel industries nourished and lived on the contents of others. Then he founded Red Points, a startup  that helps detecting, validating and enforcing intellectual property and has proven very successful.

Alejandro Castellano, an IT engineer, is in charge of marketing and sales at RepScan. He has more than 15 years of experience undertaking in the digital sector, he has been founder and CEO of various start-ups and has a long history in the world of content.

Coque Moreno, RepScan's Head of Operations, has more than 10 years of experience in the field of asset protection in the digital field and specialises in Operations and Analytics. He has led teams of up to 60 people in multiple countries and with different time zones, cultures and ways of doing things, achieving highly efficient and synchronized teams..

Attached you can find an image with the 3 cofounders: Coque Moreno, Josep Coll y Alejandro Castellano. 
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